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Emmi is 
uniquely 
positioned:

Capturing the 
sweet spot of 
premium dairy 
and desserts.

Premium dairy
Natural, high protein  quality , nutrient -

dense , often  fermented .

Premium desserts
with B Corp certified propositions with better 

ingredients and sustainable packaging.

83% 

17%
Consumer megatrend

I ndulgence

Consumer megatrend
Health

*

*





nutrition+: 
becoming a lighthouse in functional dairy

High 
Protein

Meal 
Replacer

Enriched 
Wellbeing

Natural 
Wellbeing  

Lactose 
Free















Updated 
mid -term 
guidance Organic sales growth +2% to +3%

of which:

Switzerland ±0% to +1%

Americas +4% to +6%

Europe +1% to +3%

Net profit margin 5.5% to 6.0%

Return on invested capital (ROIC) 10%

Dividend
payout ratio 35% to 45%

with annual dividend increase in CHF



Strategy Execution &
 Highlights 2025

Ricarda Demarmels | CEO





Results adjusted in each case for non-recurring effects (years 2018, 2020, 2022 and 2023).
Previous-year figures for 2015 to 2019 restated due to change in the consolidation and accounting principles for goodwill in 2020.

Accelerating momentum on a proven track record
Margins & ROIC with upside potential

in CHF million 2025 2024 2023 2022 2021 2020 2019 2018 2017 2016 2015 10y 3y

Net sales 4,746 4,349 4,242 4,230 3,912 3,706 3,494 3,457 3,364 3,259 3,214 4.0% 3.9%

Organic growth in % +4.3 +2.4 +3.5 +7.0 +3.6 +1.9 +2.2 +2.3 +0.5 -1.0 -3.0 2.8% 3.3%

EBITDA 492.3 430.6 413.0 379.3 394.7 390.9 352.9 352.8 340.7 328.2 314.9 4.6% 9.1%

as % of net sales 10.4 9.9 9.7 9.0 10.1 10.5 10.1 10.2 10.1 10.1 9.8

EBIT 334.6 302.7 295.4 266.1 284.1 271.2 243.2 240.7 228.3 218.0 202.9 5.1% 7.9%

as % of net sales 7.1 7.0 7.0 6.3 7.3 7.3 7.0 7.0 6.8 6.7 6.3

Net profit 227.1 220.3 212.4 194.3 216.7 202.6 195.0 204.2 187.2 156.8 135.4 5.3% 5.3%

as % of net sales 4.8 5.1 5.0 4.6 5.5 5.5 5.6 5.9 5.6 4.8 4.2

Employees
(full-time equivalents at 31.12.)

12,779 12,232 9,346 9,368 9,230 8,664 7,826 6,151 6,147 5,779 5,405

ROIC (in %) 7.6 8.6 8.8 7.6 9.9 10.5 10.4 10.5 10.1 10.5 10.0

Accelerating momentum







Increasing share 
of fresh products

Diversified 
product portfolio 
provides stability

Fresh products 34.4% 
(PY 29.6%) 
CHF 1,631.7 million 
(org. 5.0%) 

Fresh cheese 5.5%
(PY 5.9%) 
CHF 261.0 million
(org. 4.8%) 

Cheese 27.4%
(PY 29.0%) 
CHF 1,299.1 million 
(org. 6.3%)

Powder/concentrates 
4.1% (PY 4.4%) 
CHF 192.9 million 

(org. 3.1%)  

Other products/services 
5.0% (PY 5.5%) 
CHF 240.6 million

(org. -0.4%) 

Dairy products 23.6%
(PY 25.6%) 

CHF 1,120.4 million
(org. 2.4%)







Emmi Desserts 
PowerHouse : 

Update Integration
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Global leader 
for premium 
desserts and 
pâtisserie 

Our  ambition :

FOCUS 
ON OUR
Dessert
Heroes

01 Tiramisu
02 Tres  Leches
03 Mini Beignet
04 Lava Cake
05 Cheesecake
06 Millefeuille

Food service  - 
gastronomy

Retail and in -
store bakery  

50%

50%

Employees  
3,500  

Production sites  
20

Premium desserts heroes along global 
consumer trends 

Well -balanced, strong customer portfolio 
across all channels 
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